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Glasgow beats China and Poland to secure prestigious world marketing award
Glasgow has beaten off strong competition from China and Poland to win one of the world’s most prestigious marketing awards at a global gathering of meetings industry professionals in Germany.
More than 1,000 delegates from 70 countries attended the 50th annual Congress of the International Congress and Convention Association (ICCA) in Leipzig from Sunday to Wednesday (October 22-26).
The five-day programme included the presentation of ICCA’s coveted ‘Best Marketing Award’, as voted for by delegates and a panel of industry experts, which recognises ‘the outstanding creativity and excellence of organisations in their effort to market their destination or product.’ 
This year’s three finalists were Poland Convention Bureau; China Star, China’s largest professional conference organiser, and Glasgow City Marketing Bureau (GCMB) and the Scottish Exhibition + Conference Centre (SECC) who submitted a joint bid.

Glasgow’s presentation focused on the city’s hosting of the second World Parkinson Congress (WPC) in September last year – the first time the conference had been held outside of the US – which attracted more than 3,000 Parkinson’s disease professionals and provided a £4.6 million boost to the local economy.

Aileen Crawford, GCMB’s Head of Conventions, and Ben Goedegebuure, Director of Sales at the SECC, delivered Glasgow’s bid with support, via video-link, from WPC organiser Eli Pollard based in New York.
Together, they outlined how strong-partnership working overcame the challenges of the economic climate and positioning Glasgow as a trusted destination for conference organisers with little experience of working outside of the States, which subsequently brought about a targeted US-campaign led by GCMB highlighting the city’s capacity, capability and financial support model.

Councillor Gordon Matheson, Leader of Glasgow City Council and Chair of Glasgow City Marketing Bureau, said: “Winning this award is fantastic news for the city of Glasgow and underpins exactly why we are Scotland’s conference capital.
“Glasgow is the perfect place for global conference organisers to take a first step into the European conference market. The city is home to world-class amenities, great travel and transport links and a ‘can-do’ culture.  We also listen to and understand the varying needs of each conference organiser and we work hard to make sure that these requirements are always met.

“Conferencing business forms an integral part of the city’s economic strategy and will continue to do so going forward. This award further reinforces our commitment that meeting in Glasgow equates with success.”
The International Congress and Convention Association (ICCA) is the most global association within the meetings industry and one of the most prominent organisations in the world of international events, comprising more than 850 member organisations in 85 countries.

The ICCA Best Marketing Award was first introduced in 1997 and has most recently been won by Norway Convention Bureau in 2009 and the Iceland Convention and Incentive Bureau last year, who launched a global marketing drive to combat the damaging publicity caused by the volcanic ash cloud. 

Glasgow’s win comes quickly on the back of new figures confirming the city’s status as one of the world’s top conference destinations.

A report issued by ICCA in July found that Glasgow attracted more international conference delegates last year than major global cities including Melbourne, Toronto, Boston, Bangkok, Brussels and Dublin.

More than 25,000 delegates visited Glasgow in 2010, placing the city 29th in ICCA’s world rankings – a rise of 22 places from 51st in 2009.

Only London, having dropped from 17th in 2009 to 27th, ranked ahead of Glasgow as the leading UK city – attracting 27,168 delegates – while Edinburgh featured in 38th place (18,263). No other UK city made it into the top 100.

Aileen Crawford, Glasgow City Marketing Bureau’s Head of Conventions, said: “To win this award and to have received such recognition from our peers and colleagues in the industry really means a lot – it’s incredibly motivating too.
“So many people comment that Glasgow is unique in its welcome. As well as it being in our nature, much of this comes from the relationship we have with our city partners and our ability to engage them in conference activity. A destination must pull together as a team so that the delegate welcome extends across all elements of the visitor experience.

“By really getting to know Eli and the needs of the World Parkinson Congress, we were able to build a strong relationship that allowed us to deliver a successful and memorable conference that was truly tailored to delegates.”

Ben Goedegebuure, Director of Sales at the SECC, said: "Winning this award is a great honour for both our venue and our city and underlines that our desire to focus on business partnerships with our customers is the correct one. 
“This is an event where the venue, the organiser, the PCO and the city all pulled together to produce something truly great; hosting World Parkinson 2011 was a privilege for everyone involved and we're delighted to have received this accolade."
Eli Pollard, Congress Manager of the World Parkinson Congress, said: “We were extremely pleased with our decision to hold the second WPC in Glasgow and would strongly recommend the city to other organisations. They understood our needs from the outset, they were extremely welcoming and they remained committed throughout, which ensured we exceeded our expected delegate numbers.”
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Notes to editors:

1. Glasgow City Marketing Bureau is the official destination marketing organisation (DMO) for metropolitan Glasgow. It is engaged in national and international activity comprising: development and implementation of the city branding campaign Glasgow: Scotland with style; event creation, attraction, management and marketing; conventions, incentives, meetings and exhibition sales; accommodation bookings, public relations and optimisation of the website: www.seeglasgow.com. 
2. Glasgow secured over £155 million (€175.4m) in conference sales in the financial year ending March 2011, which equated to 509,240 delegate days. Of that, Glasgow City Marketing Bureau (GCMB) – the city council’s arms-length destination marketing organisation – was responsible for securing conventions business valued at more than £100 million (€113.2m). 
3. Glasgow City Marketing Bureau was named the UK’s Best Convention Bureau for an incredible fifth year in a row in March 2011 in a poll for the influential industry magazine Meetings & Incentive Travel. The awards are considered highly prestigious because they are voted for by more than 3,000 meetings industry professionals.  
4. For the past three years (2009 to 2011), GCMB’s Convention Bureau has also been named one of the best in the world by readers of US magazine, Successful Meetings – receiving three of the magazine’s prestigious Pinnacle Awards in the process.
5. The SECC is situated in the heart of Glasgow, Scotland’s cultural and commercial capital, and is one of the UK’s largest integrated venues, purpose-built to provide exhibition, conference and concert space. Capable of delivering events to well over 10,000 delegates, the SECC has space with flexibility; from the iconic Clyde Auditorium to the Loch Suite of meeting rooms, all joined to 22, 355m2 of exhibition space. For more information about the SECC, visit www.secc.co.uk. 
For more information, contact:
Graeme Watson
Public Relations Manager
Glasgow City Marketing Bureau
Tel: +44 (0)141 566 0835 / +44 (0)7534 982 312
E-mail: graeme.watson@seeglasgow.com  
(Or)

For specific media enquiries regarding the Scottish Exhibition + Conference Centre (SECC), contact Alistair Turner at Davies Tanner on +44 (0)1892 617 904 or alistair.turner@daviestanner.co.uk.  

